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Paradlse Entertainment Limited

orporated in Bermuda with limited liability)
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ParadisédEntertainment

EFIERS 1180.HK

‘ Po!rodiSq entertainment ;;H
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R&D Centres

Shenzhen 3 Sydney

Las Vegas Zhuhai

Macau ; Taiwan




Paradise Entertainment

2007
Paradise

2010
- N A LMG6s Macau pa
‘ the company: a starting point i
transferring into a higttech
business

2008
A Granted casino service
management license and initiated '
casino management business at '

Casino KanPekParadise

2007
A Company name
changed to

oParadi
Entertainment
Li mitedd

2008 - 2010

|
1
1
\

\

N

njectedoiinto

A Successfully sold the first
flagship product, the LMG
machine, to casinos in Maca
for the first time; Patent
applied in US the same year

A LMGs US patent approved al
injected into Paradise

A Granted another casino service

2014

management license and started
casino management business in
Casino Waldo

2016
Strategic partnership with IGT
and assigned to '
exclusive global rights (except

Macau) to develop, manufacture

and distribute ETG, a milestong '
to enter into the US &

international market

2017 - 2018

2017
A Accumulatively deployed a
total of over 5,000 LMGs
worldwide

2018
A Replacement cycle for LMGs
is accelerated following the
enactment of the new
technical standards by DICJ &
A Slots and other ETGs were
tested & approved and were
ready to be commercialised

L § 2019+

1
\

K2

N
- o

2019
Seltdeveloped slot machine
and games approved and
started to deploy in global
gaming markets



ParadisdeEntertainment

MrJay Chun

Chairman and Managing Director

A Chairman and Managing Director of Paradise Entertainment Limited

A Founder & Chairman of the Macau Gaming Equipment Manufacturers Association
AMember of the Shandong Pr Gonsulatve @hferécemfrthe PRCe e

A Member of the Economic Development Council of the Macau SAR Government
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Paradise Entertainment

Paradise Entertainment

Unique Position from the Two Dperating Segments
Brings in Synergies to the Group

- @rovides casino management serks to tw

satellite casinos which generate stable and
strong cash inflow to the Group

A Majolocabamingquipmeamosystems
providenMacau

A Inventopatertwneandsolesuppliesf
oufflagshrodu&LMG A Focusm magsming markistedMacau

Peninsula with strong growth potential in GC

A Newslot machinesasinananagement o
and visitation

systenandothernewinnovativgaming
equipmemidystems A Platform for testing and deployment af our n

A Dedicateid researclanddevelopew innovative gaming equipment and systems.

gamireguipmemicgystems

TRONIC GAMING EQUIPMENT & SYSTEMS - JNOMANAGEMENT SHRVICES



Electronic Gaming Equipment and Systems

2 HOW ARE WE LEADING IN LMG IN MACAU?

LMG GGR in Macau

# of LMG terminals (ahit Y

6,000 _— 2728

2,431

5,000 2,120

2,000
4,000

1,500
3,000
2,000 1,000
1,000 500

0

FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 1H2019

I Deployment of LMG terminals LMG GGR in Macau

LMG GGR in Macau was MOP1,360 million in 1H2019

Source: Company Data for number of LMG terminals; DICJ for GGR Data



LMG MARKET SHARE

#Source: Company Data as of 1H2019

Electronic Gaming Equipment and Systems

Average Daily Net win of

100% >20%" HK$136,500

Per LMG table in Casino KRekParadise

Flagship product

Patenprotected

100% market share of LMG in Macau

5,200+ LMG terminals installed in 24 casinos in Macau as at 30/06/
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Electronic Gaming Equipment and Systems

' =
o A
G6 eoen  BEREGEES
MELCO RESORTS Sands China L19. e Macau Fisherman's Wharf
% ENTERTAINMENT - L o - BN - -
# ? : \ 2 =..-.:-:.-:-_'.-:..?-
‘ M L I k Grand Emperor Hotel
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Electronic Gaming Equipment and Systems

Number of terminals

Macau and Overseas Markets

6,000
Sl 4,538
4,000 3,742
3,196
3,000 2t
2,000 L
1,000
. 154 206 280 378
0 — | [ -
FY2012 FY2013 FY2014 FY2015 FY2016
® Macau Deployment  ®mOverseas Deployment
Major Overseas \ :

THE Wj;lz

EN EILAN

I 79 | 1 ) ;
Ca.SanS o ALAZZU,;" '\\V ,,: |

~ - ~ -
________________

with our] N (S

Source: Company Data as of 1H2019

Palazzo Venetian

4,613

I 505
]

FY2017

-

I%:
CF N
Crown

Accumulative number of LMG machines deployed in

4,885

I 601
]

FY2018

5252
I 638
1H2019
GAR
H‘O \
CASINO\

Sugar House Casino
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Electronic Gaming Equipment and Systems

Traditional Mass Tables

LMG stadium

Customers Served

Maximum numbér of
customers Max 6080

(Seats)

Single Shift Single Day Single Shift Single Day

1 pinanager 1 supervisor
_ 12 staff

2 supervisors 39 staff 3 dealers

L ueo e Tables required : _table, Sk

simultaneou
Tables required 10 tables
Customers Served

Maximum numbse
customers
(Seats)

r of
Max 100

Note: One pit 10 tables set up floor space can fit 80-seater LMG stadium gaming

Table Machine Ratio
In Casino KamPek Paradise

1:100

Advantageft M@vettradition@amintables
Improve gaming efficiency and reduce Iabor costs
Increase game security and rellablllty
Keep prlvacy of players with lower minimum wager

MOPl " 36|

Premium gaming experlence for mass segment
gaming players . '

Total number of
our LMG terminals deployed
globally




Electronic Gaming Equipment and Systems

Strategic partnership with IGT

'@ Alliance with LT Game Japan and other leading gaming cc

Interblock

LUXURY GAMING PRODUCTS

e I T
CIViE LAL

LTcame




1H2019 GGR:

HK$637’nillion

(operate since Aug 2008) (operate since Mar

1H2019 GGR:

HK$267nilIion

TOTAL
Traditional

LMGw
Slot Machines

/Termlnaioﬁ%x 1 OOO
194 x

Data as of 1H2019

TOTAL 30 X iyt
Traditional 25 X N
LMGH [ Terminalgsy  x 4328
Slot Machines 176 x jé%z




Casino Management Services

Premium
Mass

e —
9 12 15 |I% 21 24 27 30 33 36 . | I 9 12 15 I8 21 24 27/30 33 36 -
S I1 84 17 20 35 26 29 32 35 - 2 X 11 34 17 20 35 26 29 32 35 O
T 10 I3 06 19 22 25 28 31 38 |

1% 12 1e4 22 me

Grind Mass ;

Our Target Market
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